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I. THE GARFIELD-THAT-IS

Garfield is a Canker of the Imagination.

Garfield is descended from Oliver Hardy, Jackie Gleason, Archie Bunker. He affirms and celebrates the American Oaf archetype: apathetic, ungrateful, compulsive, hostile toward innocence, cynical, abusive.

Garfield harms children.

Garfield is far worse than stupid, he is proudly ignorant.

Two live-action Garfield movies have already attacked us, proliferating the already-ubiquitous Garfield farther into our overcrowded collective consciousness—like a fart squeezed out in tight pants.

Garfield is the most heavily promoted comic in the world. It’s a brand that allows no alternative vision of its trademarked, lucrative characters.  

Garfield is an uptight, obsessively image-controlled enterprise.

Jim Davis and his marketing thugs have forced Garfield and his “Friends” upon us our entire lives, suppressing any alternative vision of their trademarked characters. They bludgeon our morning paper imaginations until we’ve nothing left but a pulpy stain.

You are not Garfield’s friend. You are Garfield’s consumer.

If you are 30 years of age or younger, Garfield has existed for your entire life. Can we imagine a world free from Garfield?

II. GARFIELD TORCHED IN EFFIGY

The death of the Garfield-That-Is should be painful.

We would like it if Garfield were to come down with a case of flesh-eating bacteria—or if not a flesh-eating bacteria, some sort of microbiotic attack. Today is an especially urgent time to begin action!

AESTHETIC TERRORISM is needed to destroy Garfield. Garfield must be reworked into his negation—DLEIFRAG—or else something completely askew.

Thus, we have our mandate to marshal our coalition forces quickly and forcefully.  Our aim is representational occupation. Our method is bioterrorism.  Make no mistake: we must remain vigilant.

Infect the world with mutant Garfields!
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